
Flourish 
come together and grow 

   

       Natalia Chraim 

       Submitted to the Department of Visual Arts 
       School of Art + Design 
       in partial fulfillment of the requirements 
       for the degree of Bachelor of Visual Arts 

       Purchase College 
       State University of New York 

       May 2019 

       Sponsor: Timothy Samara 
       Second Reader: Charles Routhier 

 
 

 



 As a woman, I am deeply affected by the degree to which sexual violence is occurs 
on a day-to-day basis. I have always been and will continue to be hyper-aware of the 
continuing abuse faced everyday. Even in 2019, women are still often seen as sexual 
objects in social media, films and tv shows, and advertising continually promoting a 
mindset of women as objects. This objectification gives justification and courage to 
perpetrators of sexual crimes. When it comes to difficult, personal topics, such as the 
experience of sexual violence, it can be incredibly hard to speak out, especially to those 
who we love most. We fear misunderstanding, miscommunication, and most often 
judgement or disbelief. Chances are someone close to you, whether that be a family 
member, friend, or acquaintance at school, has been the victim of sexual violence at 
some point in their lives. Every 92 seconds, an american is sexually assaulted. Everyone 
involved in the healing process of a survivor must go through their own unique learning 
and healing process in order to be able to successfully support the survivor. We must find 
it imperative to raise sexual violence awareness, learning, and prevention as well as 
providing free-to-public online communication outlets for survivors and their loved 
ones. 

 For my project, I invented Flourish, a non-profit organization dedicated to 
facilitating discussion, community and healing for sexual violence survivors, their loved 
ones and beyond. Through a variety of monitored chat forums, online and local 
community support network resources, and accessible educational materials, anyone 
can find their place in the conversation and contribute to ending sexual abuse. My hope 
was to create a loving, judgement free support network accessible to almost anyone and 
provide the means to support and encourage inclusive education about sexual violence. 

 Working with such sensitive subject matter is no easy task. Creating a positive 
experience for the viewer during what most likely is a negative time in their lives was a 
key objective in this project, as well as finding a way to evoke a sense of connection, 
growth, openness and relaxation visually. My research began by looking into ‘competitor’ 
organizations, specifically looking for statistics on sexual assault  and trying to assess 
the age group of the primary audience, the survivors. I settled on using RAINN (Rape, 

“Support the strong,  
give courage to the timid,  

remind the indifferent,  
and warn the opposed.” 

— Whitney M. Young 



Abuse & Incest National Network). Their website sources its statistics from The National 
Crime Victimization Survey conducted by the United States Justice Department in 
addition to other government surveys and creates more approachable graphic versions. 
Their hotline is extremely useful, providing a means of support through a phone call and 
provision of resources 24 hours a day.  

 Other organizations I explored were The Joyful Foundation, No More Foundation, 
Women’s Justice Now, and Safe Horizon. While I mainly relied on RAINN as my source, I 
did take inspiration from the aforementioned organizations In other elements, such as 
color and layout, as well as details such as the escape button that would direct the page 
back to a default page, such as Google. I learned the survivor age group was not focused, 
and included a vast range of ages and genders, although some were more prevalent than 
others. It also includes another large audience, the loved ones, another diverse group. 
Given this demographic diversity, it was clear I would need to design to meet a variety of 
needs and in a way that would be approachable to all. 

 Before conceiving of a name for my organization, I began exploring visual ideas 
around the female gender symbol, manipulating it in a number of ways to evoke unity, 
but the strait lines and sharp edges felt harsh. I learned the meaning behind the lotus 
flower, a symbol of strength and perseverance that continues to grow in very difficult 
conditions until it reaches the surface and opens up its petals to the sun, becoming a 
mesmerizing beauty1. This inspired me to gravitate towards the use of a flower, and so I 
focused on this concept for extensive iteration. 

 During this process, and while continuing my research into meanings associated 
with flowers, I rediscovered the seed of life symbol, one I have personally felt a 
connection to for years and that has influenced my work in the past. The seed of life 
represents the cycle of life and beauty of nature, with connotations of beginning & 
completion, wholeness, diversity, strength, balance and harmony2.  All of existence is 
said to be made up by the pattern these seeds create, the flower of life. This symbol has 
been discovered in manuscripts, temples and art throughout cultures around the world. 
Pagans believed it visualizes the connection between all living things and has ancient 
religious value. Leonardo Da Vinci studied the form and its mathematical properties, 
sketching geometric shapes and utilizing the golden ratio, possibly discovered within 
the symbol's circular geometry3.  In our current context, it has a more spiritual meaning 
for those who study sacred geometry, some have obtained new beliefs and created new 
varieties of meditation derived from the symbol3. 

 I struggled to decide on a name, cycling through many different ones over the 
course of the project. I was looking for an acronym, or single word that conveyed 



strength, unity, healing and bonding. My first idea was Power Of Women, or POW. While 
the acronym held strength, it also felt aggressive. Next was AGORA, a greek word I 
discovered for a public open space. I enjoyed the sound and symmetry of the word, but 
also discovered that other ‘competitor’ organizations had already put it to use. I had a 
major block here, and started searching once more. I focused on attempting to more 
meaningfully unite a name with the floral imagery I was developing. The word flourish 
came up in my thesaurus searches and resonated with me. As I searched, my thoughts 
continually returned to this word: it conveyed all the attributes I wished to convey. To 
flourish is to grow and thrive, or it can be a bold action to attract the attention of others. 
The adaptability of the word gives room for personal interpretation of its meaning by the 
viewer. 

 The typeface choice came next. I knew I wanted a sans serif, rounded type to feel 
approachable and inviting but I still wanted it to feel reliable. I searched through fonts 
already in my library, but nothing seemed to work well, while also having a wide range of 
font styles. I started to search through Adobe Fonts and found FF Cocon, or CoconPro. 
Designed by Evert Bloemsma for the FontFont library, Cocon features a rounded stroke 
with tapered ‘serifs’ and comes in 18 stylistic variants. The tapered attribute creates a 
naturalistic, almost petal like shape. The type also includes ligatures, case-sensitive 
forms, fractions, super and subscript characters, and stylistic alternates allowing for both 
hierarchic and stylistic flexibility. 

 When I started symbol iterations, I used pink and purple tones, as they are 
associated with the feminine. But I knew now that my audience was much wider than just 
females. I needed colors that were appropriate to my wide audience. This prompted me 
to  utilize colors that could be considered more universal, as well as reflecting feelings of 
growth and relaxation. Through my research, I also discovered a color associated with 
sexual assault awareness campaigns, a dark teal, almost a green. Its connection to the 
movement and natural tone seemed perfect to represent growth and flourishing, without 
using pink or floral colors. I decided on using analogous colors varying from light green 
to dark blue. My goal was to create a color palette that is pleasant to look at and 
reminiscent of colors seen in nature, as well as seamlessly blending in a gradient effect. I 
utilized a gradient effect to unify the word and image, as well as creating a connection 
between the petals and the letters through proximity and fading the symbol. The use of 
the tittle in flourish as a ‘blooming’ point symbolizes the flourishing of the individual, or 
‘I’, through forged connections and new found support groups. 

 As I began to visualize the print and web materials, I knew they needed to be 
approached with care. These materials needed to be welcoming as well as educational, 
functional, and accessible. I opted for an open, simple layout strategies that would be 



easily translatable to different applications. I utilized the gradient to create a cohesive 
visual system, adjusting the opacity to overlay on black and white imagery. I kept the 
typography consistent through weight and color throughout each of the individual 
applications, such as the brochures. Deliverables included brochures, meeting posters, 
postcard, letterhead, business card, and mock up of the website and chat forums. 

 In creating a system for the brochures, I utilized visual attributes to create 
cohesiveness. I introduced imagery into the brochures to make them more approachable. 
Photography is an emotional visual device, capturing and communicating our reality. 
Imagery, specifically photography, allows the user to create a sentient connection to the 
material, calling forth on their own memories and experiences. I opted for positive 
imagery, hoping to inspire positive emotions in the viewer and continue to enforce the 
brand identity. The relaxed layout gives the eye room to flow over the information, while 
still maintaining hierarchy through font weight and color. The copy is legible and 
adapted to be appropriate for most audiences. The  symbol running from the gatefold to 
the center panel creates a visual connection and guides the eye into the brochure as you 
unfold it. 

 The meeting posters were kept simple, due to the fact that they are formatted to be 
customizable by the user. Use of font weight, color and symbols are cohesive throughout 
the application. The oversized symbol attracts attention from the passerby and the 
change in placement creates a visual effect of ascending. The simple clear headlines are 
convey the posters function of gathering, with large font to be legible from a distance. 

 The post card follows similar visual attributes to the brochures.  

  

  
 

  
  

  



  


