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Abstract: 

 

This project was designed to get a feel for how a logo is perceived by people that are 

looking at it, and if certain design principles have an impact on those perceptions. Five 

design principles were chosen and four of the five principles were incorporated in each of 

the five logos that were created for this project. After the logos were designed they were 

placed in front of people involved in the conference that gave feedback on the logos. The 

feedback was analyzed to find specific things that were spoken about the design of each 

of the logos. 
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Introduction: 

 

Logos are one of the biggest and most important parts of a company; they help people to 

recognize and in many cases can be a person’s first impression. Making sure your 

company’s logo is well perceived by the public is extremely important, and can help to 

not only bring in business, but also build a brand and reputation for your company. I have 

been in the business, and have been learning about design for over 6 years. Thinking 

about how much some of the logos I have done, some may have been unsuccessful, or 

were great successes I wanted to look more into why a logo would be successful and why 

it would be unsuccessful. One of my IDT courses introduced me to a book called “The 

Universal Principles of Design” by William Lidwell, Kritina Holden and Jill Butler.  

 

After using this book and reading about how design could potentially change a 

consumer’s perception on a product or company I wanted to further investigate. I 

designed five hypothetical logos for the Conference on Instruction and Technology, 

which is being held at SUNY IT this year. Within the design of the logo I used five of the 

design principles that were talked about in the book, using at least two of the five 

principles in each logo. The main focus was to get feedback about the logos from people 

that were involved in the CIT Conference. I wanted to see if these participants believed 

that the logos were successful representations of the conference and why, or if they were 

unsuccessful why were they unsuccessful. Throughout the interviews I looked for keys 

words that would help me to decide if it was a design principle that swayed them either 

way, or if there was another factor that contributed to the successfulness of the design.  
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Table 1 shows, what design principles were used in each of the logos that were created. 

 

Literature Review: 

 

Design Principles and Perceptions 

One of the major things that define a business is its logo. The logo gives the 

consumer an idea of what the business stands for. A logo can help to shape a consumers 

opinion on a brand and is usually the first thing that the consumer sees. In Guidelines for 

Selecting or Modifying Logos the authors state that, “ Logos are important company 

assets that firms spend enormous amounts of time and money promoting. Logos appear 

on television, packaging, letterhead, business cards, and signs and in print 

advertisements, annual reports, and product designs. Furthermore, the fastest-growing 

segment of the advertising industry is corporate giveaways that carry nothing more than 

the company logo” (Henderson, Cote, 1998).  
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Making sure that the logo leaves a positive impression in the eyes of the consumer 

is important. By using different design principles a person can easily change the opinion 

of the consumer. “Another important concept is that logo management should be 

carefully considered, because from the logo, the customers can conceive the history with 

important events, its business operations and shape their feelings” (Pham, Pallares-

Venegas, Teich, 2012). Making sure that a logo is properly managed and portrayed after 

completion is important as well, because logos can shape the perceptions of a companies’ 

consumers. 

 

Anthropomorphic Form 

“A tendency to find forms that appear humanoid or exhibit humanlike 

characteristics appealing” (Lidwell, Holden, Butler, 2010). Making a logo have the same 

characteristics of the human body can make them more recognizable and natural looking. 

Having something that is symmetric and natural can have a positive effect on the 

consumer. “Natural logos are more satisfying to look at because they are more 

meaningful. Harmony (symmetry and balance) also improves affect, as has been 

predicted by Gestalt psychology (Henderson, Cote, 1998).  

 

Having a form that is cognitively recognizable by a consumer will work to the 

designer’s advantage, as they will be drawn to them. “Humans are predisposed to 

perceive certain forms and patters as humanlike –– specifically, forms and patterns that 

resemble faces and body proportions” (Lidwell, Holden, Butler, 2010). Having shapes 
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and forms that are familiar in a logo will make the logo not only more popular among 

consumers, but also will help to send a positive perception on that particular logo. 

Figure 1 

 

Example of a Logo Using Anthropomorphic Form 

 

Closure 

“A tendency to perceive a set of individual elements as a single, recognizable 

pattern, rather than multiple individual elements” (Lidwell, Holden, Butler, 2010). Being 

able to have different elements to the design, but the consumer seeing the design as one 

complete visual is important. Making sure the design is interesting to the consumer with a 

few different components, while keeping in mind that it needs to be one cohesive 

esthetically pleasing design.  

“Slightly more elaborate logos should evoke more positive affective evaluation 

and will maintain the viewer interest and liking over repeated exposures” (Henderson, 

Cote, 1998). Making sure that the design of a logo is elaborate enough to draw attention 

to it, cohesive enough that it all looks like one thought out design is important. A 

designer does not want to go overboard with components, but does not want the design to 
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be too simple. “When the receiver faces a reasoning task, such as the reconstruction of 

the meaning of a design, she/he  organizes–consciously or not–the physical patterns into 

patterns of relations. So it is in the patterns of relations, or in  “gestalts,” that the receiver 

finds the meaning, and not in the individual signs themselves” (Kazmierczak, 2003). 

Making sure that everything is understood as a whole instead of as individual pieces of 

the design is extremely important. 

 

Figure 2 

 

Example of a Logo Using Closure 

 

Color 

“Color is used in design to attract attention, group elements, indicate meaning and 

enhance aesthetics” (Lidwell, Holden, Butler, 2010). Color is one of the most important 

elements of a design. It draws the attention of the consumer as well as highlights 

important parts of the design. “Color is sometimes referred to as the ‘silent salesperson’ 

as it exerts persuasive power at a subliminal level. This idea can be easily illustrated: an 

image shown in vivid reds and oranges gives a completely different feel and meaning 

from the same image shown in pale blues and greens” (Hynes, 2009).  
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Making sure that a color is chosen wisely for a logo is a top priority, because 

color can have so many meanings to different people. “Logo color is also very important 

due to its mnemonic quality in the areas of recognition and recall. Color may play a role 

in imparting information, creating a lasting identity and suggesting imagery and symbolic 

value” (Hynes, 2009). People see colors in different ways. Color has many attributes that 

contribute to a logo it has a great way of evoking emotion and help a person recall to a 

memory or recognition. “Three main schools of complementary thought exist on the 

meaning of colors: chromo dynamics, the ‘temperature’ of color and direct cultural 

effects. It is thought that colors may carry emotional and neurophysiological values and 

may affect levels of excitation and cognitive stimulation” (Hynes, 2009).  

Picking a color is almost as important as picking a brand name. If you think of 

any popular brands that are on the market now, you also associate the brand with a color 

(e.g. Coca-Cola: red, Pepsi: blue, Target: red). “Like a carefully chosen brand name, 

color carries intrinsic meaning that becomes central to the brands identity, and 

contributes to brand recognition, and communicates the desired image” (Labreque, 

Milne, 2011). Choosing a color to be associated with your brand name is extremely 

important. 

Figure 3 
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Example of a Logo Using Color 

 

Highlighting 

“Highlighting is a technique for bringing attention to an area of text or image” 

(Lidwell, Holden, Butler, 2010). Highlighting is a great technique that can really help to 

bring attention to the most important part of a design. Highlighting can be making 

different words bold, italic or underlined, it can be changing the typeface of different 

words and can be using color in different spots of designs in order to bring attention. “I 

propose that visual elements should be chosen not only with the primary purpose of the 

document in mind but also with an idea of what that particular type of visual element’s 

primary purpose is, and how that purpose adds to or detracts from the overall document 

purpose” (Rosenquist, 2012).  

Making sure that the text picked to highlight adds to the design by way of 

highlighting and by making sure it is the right part of the design to highlight is important. 

“However the importance of color my differ by product category and managers should 

examine norms within their product categories and competitors’ color choices. In sum, a 

brand can use the color to create a distinctive personality, which may be strategy for 

differentiation” (Labrecque, Milne, 2012). By making just a part of the design a color and 

highlighting it a designer can differentiate the important parts of the design that 

consumers should focus on. 
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Figure 4 

 

Example of a Logo Using Highlighting 

 

Horror Vacui 

Horror Vacui is “a tendency to favor filling blank spaces with objects and elements over 

leaving spaces blank or empty” (Lidwell, Holden, Butler, 2010). Rather than having a 

simple design Horror Vacui illustrates that having a more elaborate design is better in 

order to capture the attention of the consumer. “The best way to ensure more affectively 

pleasing logos is to select moderately elaborate designs (degree of elaborateness is a 

relative concept, and logos tend to be fairly simple in design.) Elaborateness is a function 

of complexity activity and depth. Current trends lean toward selecting very simply logos 

or simplifying existing logos. These simpler logos would fall in the low end of the range 

of logos we studied…Slightly more elaborate logos should evoke more positive affective 

evaluations and will maintain viewer interest and liking over repeated exposures” 

(Henderson, Cote, 1998).   

Keeping the attention of the consumer and catching their eye is extremely 

important to do with a logo especially because the logo is what is going to get a business 

remembered. Making sure that they are not too simple and do not have too much white 

space in them is an important tactic to grab the attention of consumers. 
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Figure 5 

 

Example of a Logo Using Horror Vacui 

 

Findings 

“Despite the importance and widespread use of logos, many evoke negative evaluations, 

are unrecognizable, and hurt the corporate image…It is possible that desired responses 

are not achieved because the selected logos have designs that are difficult to store or 

access in memory, are not likable or fail to create any sense of meaning” (Soomro, 

Shakoor, 2011). All of the money that companies poor into their logos are for nothing if 

they do not evoke a positive response from consumers. By using the universal principles 

of design a designer can help to shape the consumers perception into a positive one.  

 “Successful brands are among a company’s most priceless assets. They are 

essential in identifying the maker or seller of a product or service and they result in brand 

equity” (Hernandez, 2011). The logo is an important part of the brand and can become an 

extremely well known and expensive part of a company’s brand equity. Companies end 

up pouring money into the success of their logos so making sure the design is right and 
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the perception is good is extremely important and it can pay off in the end. “Reputation 

of a firm is the image enjoyed by it as a result of consumer perceptions of quality 

revolving around the brand” (Sheena, Mohanan Naresh, 2012). 

 

Problem Statement and Research Question: 

 

Finding out if design is a driving factor for perception is important, because it can 

help to decide if your logo will help your product, company or event will be successful. 

Gaging how people react to your overall brand or look just might be enough to pull a 

customer that is right on the line to support your company, product or event. When logos 

are developed they are heavily tested to see how the public will respond to them, going 

through that same process, I wanted to see if there was a connection to the specific design 

principles or if their were other factors that contributed to a consumer’s reaction to the 

logo.  

 

Since the logo is such a major part of the branding and is how a lot of companies 

are remembered and recognized by them it is extremely important that they have a 

positive impact on the public. The main question that is being answered is: How can 

design influence the way a product is perceived? The secondary research question that 

was explored was: How much about a product, brand or company can a viewer take out 

of a design?  
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Methods: 

 

To	  be	  able	  to	  show	  how	  someone	  actually	  perceived	  the	  logos	  that	  were	  

created	  this	  study	  used	  an	  Ethnographic	  approach.	  Focusing	  on	  the	  culture	  and	  

social	  regularities	  will	  help	  to	  show	  how	  the	  logos	  would	  be	  perceived	  in	  everyday	  

life.	  This	  study	  was	  constructed	  around	  qualitative	  research	  procedures	  using	  

interview	  questions	  that	  were	  open-‐ended.	  Using	  these	  types	  of	  questions	  allows	  

the	  participants	  to	  focus	  on	  their	  own	  opinions	  and	  perceptions	  of	  the	  logos	  for	  the	  

CIT	  conference,	  and	  not	  giving	  away	  what	  answers	  I	  am	  looking	  for.	  	  

They	  were	  briefed	  about	  the	  research	  and	  what	  its	  purpose	  was	  before	  being	  

interviewed.	  They	  had	  no	  idea	  what	  design	  principles	  were	  used	  in	  any	  of	  the	  logos.	  

This	  way	  I	  would	  be	  able	  to	  tell	  if	  they	  talked	  about	  a	  particular	  design	  principle	  that	  

was	  used	  whether	  it	  was	  a	  negative	  or	  positive	  perception	  and	  allowed	  them	  to	  

freely	  comment	  on	  the	  logos	  without	  knowing	  what	  answers	  I	  was	  looking	  for.	  

There	  were	  eight	  people	  that	  were	  involved	  with	  the	  CIT	  conference	  (either	  helped	  

in	  the	  planning	  or	  were	  attending,	  but	  had	  knowledge	  of	  CIT	  and	  what	  it	  was	  about)	  

and	  the	  main	  thing	  that	  was	  taken	  out	  of	  all	  the	  interviews	  was	  the	  participant’s	  

feedback	  on	  the	  logos	  and	  how	  they	  pertained	  to	  the	  CIT	  Conference.	  	  The	  main	  

question	  that	  was	  asked	  to	  participants	  was	  if	  they	  thought	  the	  logo	  was	  a	  successful	  

representation	  of	  the	  conference.	  They	  were	  then	  asked	  to	  go	  into	  further	  detail	  as	  

to	  why	  they	  felt	  that	  way	  and	  were	  also	  asked	  to	  concentrate	  on	  parts	  of	  the	  design	  

that	  they	  believed	  worked	  and	  didn’t	  work	  this	  way	  they	  were	  still	  looking	  at	  design	  
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aspects	  of	  the	  logo,	  but	  did	  not	  know	  which	  aspects	  I	  was	  looking	  for	  them	  to	  talk	  

about.	  

They	  were	  asked	  to	  comment	  on	  the	  design	  aspects	  of	  the	  logo	  and	  be	  

brutally	  honest	  with	  their	  answers	  if	  they	  did	  not	  like	  certain	  aspects	  of	  the	  design.	  

After	  the	  interviews	  were	  given	  through	  the	  program	  Elluminate	  they	  were	  

transcribed.	  Once	  transcribed	  the	  interviews	  were	  weeded	  through	  to	  find	  any	  

comments	  that	  pertained	  to	  the	  specific	  design	  principles	  that	  I	  purposely	  used	  in	  all	  

of	  the	  logos.	  Also,	  paying	  attention	  to	  other	  factors	  that	  may	  have	  had	  an	  impact	  on	  

the	  participant	  I	  noted	  anything	  that	  would	  have	  either	  enhanced	  their	  perception	  of	  

the	  logo	  or	  impaired	  their	  perception	  (Merriam,	  2009).	  

The	  questions	  that	  were	  asked	  to	  the	  participants	  included:	  

Do	  you	  believe	  that	  this	  logo	  is	  a	  successful	  representation	  of	  CIT?	  Why	  
or	  Why	  not?	  
	  
What	  do	  you	  think	  could	  have	  been	  done	  design	  wise	  to	  make	  this	  
successful?	  
	  
By	  looking	  at	  the	  design	  aspects	  of	  the	  logo,	  what	  does	  it	  tell	  you	  about	  
CIT?	  
	  

Since	  the	  questions	  were	  open-‐ended	  and	  getting	  feedback	  on	  the	  design	  aspects	  

and	  whether	  they	  were	  successful	  in	  representing	  CIT	  was	  my	  main	  goal	  I	  kept	  the	  

interview	  short	  and	  let	  them	  really	  talk	  and	  give	  me	  the	  feedback	  without	  forcing	  

them	  to	  give	  me	  the	  answers	  I	  was	  looking	  for.	  	  

	   When	  I	  was	  getting	  interviews	  for	  feedback	  I	  wanted	  a	  variety	  of	  people,	  

from	  presenters	  to	  people	  on	  the	  planning	  committee,	  people	  attending	  or	  that	  had	  

attended	  in	  the	  past	  and	  even	  a	  student’s	  point	  of	  view.	  	  
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Table	  2	  
Interview	  Participants	  	  
	  
Vanessa	  Sweeney	   Graduate	  student	  doing	  thesis	  work	  on	  

CIT	  and	  managing	  CIT	  social	  media	  
Romeyn	  Prescott	   Professor	  at	  SUNY	  Potsdam	  had	  liked	  the	  

CIT	  page	  on	  facebook	  and	  has	  knowledge	  
of	  CIT	  

Mike	  Phillips	   Professor	  at	  SUNY	  Potsdam	  has	  attended	  
CIT	  before	  

Tera	  Doty-‐Blance	   Instructional	  Design	  Professor	  at	  SUNY	  
Broome	  has	  attended	  CIT	  

Jennifer	  St.	  John	   On	  the	  CIT	  planning	  committee	  

Steven	  Schneider	   SUNY	  IT	  professor	  with	  knowledge	  of	  
CIT	  

Ibrahim	  Yucel	   SUNY	  IT	  professor	  presenting	  at	  CIT	  

Connie	  Castellano	   On	  the	  CIT	  planning	  committee	  

	  

	  Keeping	  track	  of	  other	  factors	  is	  important	  as	  well,	  because	  it	  will	  help	  to	  see	  

what	  besides	  design	  can	  really	  shape	  how	  a	  person	  identifies	  with	  a	  logo	  and	  help	  to	  

either	  prove	  or	  discount	  my	  hypothesis	  that	  design	  really	  can	  help	  change	  a	  

perception,	  or	  if	  design	  is	  the	  single	  most	  important	  part	  of	  a	  logo.	  	  	  

The	  comments	  that	  were	  found	  to	  have	  discussed	  the	  different	  principles	  

used	  were	  then	  put	  into	  categories	  for	  each	  of	  the	  logos.	  And	  a	  separate	  category	  

was	  made	  for	  other	  factors	  that	  influenced	  the	  participant’s	  response	  to	  the	  logo.	  

	  

Data Analysis: 

 

During the interviews the feedback that was received revealed a lot about how the 

logos were perceived. Each of the interviewees had mostly different opinions on each of 
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the logos, and really focused on giving feedback that was centered around the design of 

the logos and whether or not the logo would be a positive or negative representation of 

CIT. 

 

Response to Logo 1 

Logo 1 used Color and Highlighting as the design principles. Using the outline to look 

like a tablet or an “Ipad” the color and the meaning of CIT were meant to stand out. Since 

many schools have begun to integrate tablets into education I thought that it may be a 

good way to show both the technology portions as well as the education portion of CIT. 

The participants had mixed feelings about the design of the logo.   

            Figure 7: Design of Logo 1 

 

Connie did not like Logo 1. Her response to the initial viewing of the logo was: 

Too boxy and I do not like that the letter C and the letter T in CIT overlap 
into the outside boarder I think that it is a little distracting to the 
important parts of the logo. 
 

CIT
Conference on Instruction & Technology
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Vanessa thought that the logo looked less like a logo for the actual event and more like a 

logo that would indicate a mobile application. She had the same response to the C and the 

T overlapping the outside box as Connie had. Her response to the logo was: 

I do like it though the first thing that comes to mind is it sort of looks like 
something that would be on a mobile application. The black surrounding 
box behind the C overlaps it and everything should be contained within 
that box. I think it works well for CIT, there are just a couple of things 
mainly that it looks more mobile based. 
 

Neither of the first two participants picked up on that the surrounding box was supposed 

to represent a tablet to that part of the design was unsuccessful making it seem unrelated 

to both technology and instruction, the two things that CIT represent. Ibrahim however 

did pick up on the tablet part of the design. His response to the logo is as follows: 

I assume the Ipad is part of the logo, and I guess having a proprietary 
product like the Ipad presents a few issues, one being that Microsoft just 
became a sponsor of the conference last week. Right idea, but we 
shouldn’t be focusing on one technology over another, though I do like the 
idea and the concept that you have. 
 

The first logo was well received by Jennifer. It was this subject’s favorite of the five 

logos, her response was: 

I think this logo is a successful representation of the CIT conference. 
Overall, I like this logo the best. I like the design elements such as color, 
typography, and emphasis on the CIT name. Just by glancing at the logo I 
can tell the conference deals with some sort of technology since the Ipad is 
used as a background. I like the ombre coloring from dark to light – left to 
right just as a user’s eyes would view the logo. It is easy to read and 
would be easily read in smaller format to put on presentation materials, 
etc. 

 
Commenting on not only the color, but the emphasis on the CIT name and how easily it 

would be read this Jennifer touched on highlighting and color of the design principles that 

were used on it, which had an effect on their perception of the logo. Mike commented a 
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little on the color that is used in logo one, but not in a good way, he also discussed the 

font choice on logo one. His response to the first logo was as follows: 

Not bad, and the use of the smart media/tablet is good, but personally, I'd 
reduce the font size of CIT and center it over the tablet's screen, thereby 
leaving a visual, light-colored border around the CIT lettering. I just find 
the dark gray of the "C" on the black borer too close to discern, especially 
from a distance, same for the "T" on the opposite side. Good 
representation of CIT. 
 

Mike mentioned something that had not been brought up by any of the other participants 

and it was the size of the font. They didn’t mind the actual font that was used, but how 

big the font was portrayed in the design of the logo. Like other participants he mentioned 

the “C” and the “T” crossing the boarder of the logo and found it to be distracting. Tera 

did not comment on the first logo, which means that it was not eye catching and she did 

not find it successful, yet did not find it so unsuccessful that it needed to be discussed. 

Romeyn had the opposite opinion on logo one; he did not find it distracting at all his 

response to logo 1 was: 

  Yes. Clean, simple, easy to read.   

Most of the participants in some way touched upon the font that was used in this logo, 

whether they were unhappy with the actual font that was used or were distracted by the 

size of the font. A couple of the participants touched on the color of the logo and had a 

positive response to the gradient that was used in the logo. Most thought it was a decent 

representation of the conference, but it was not their favorite and thought that the logo 

that could represent CIT would encompass more and would be better than logo one was. 

 Logo one received mixed reviews when it came to the interviews. Some of the 

things that were brought up more than once were that the “C” and the “T” in CIT 

overlapped the boarder and it was distracting. Many people liked the concept behind the 
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logo and thought that it was a decent representation, though were not so keen on the font 

that was used. The color was brought up a couple of times all in positive ways showing 

that color does have an effect on the success of a logo. 

 

Response to Logo 2 

Logo 2 used three of the five principles that were chosen. Closure, Color and Horror 

Vacui. Since Horror Vacui is fear of empty space I tried to make this logo busy on 

purpose, using the computer cords as a way to make sure that all the space was taken up 

and there were no blank spaces. This logo was not perceived by the participants as well 

as the other logos were.  

 

Figure 8: Design of Logo 2 

 

Connie’s response to this logo was as follows: 

The image I the background (the cords) are too distracting and confusing 
and are not cohesive with the design. We wouldn’t want the conference 
associated with confusion and messiness. 
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The participants saw logo 2 as representing an air of confusion and that was not what the 

conference would want to be represented as.  The logo was also seen as representing a 

conference that was technology based. Vanessa’s response to the logo was: 

I like it I think it is an interesting concept. I think that this would work for 
something that isn’t education based like computer science based or 
electronics heavy, because it is hard to tie the education aspect into this 
one. 
 

Some of the participants believed that this logo would give an overall feeling that 

technology was not being used properly. Technology tends to have an air of clean and 

simple and a little modern, but this logo since using the horror vacui principle did not 

have those attributes. Ibrahim’s response to Logo 2 was: 

I don’t really like this one; I think that the wires give the wrong 
impression of how to use technology. The jumbled wires signify confusion 
an the improper use of technology and the conference is about the proper 
use of technology in the classroom. So I would say that this definitely does 
not represent the conference well. 

 
Again, the horror vacui design principle did not work well when it came to representing 

the conference. From the participants responses technology should have a connection 

with simplicity and organization. Steven’s response was: 

The wires send the wrong message that CIT is confusing or unorganized. 
Would not be a good fit for CIT. 

 
Like the other participants Jennifer believed this was a poor representation of CIT. Her 

response to the logo was: 

I feel this logo is an unsuccessful attempt at representing the conference. 
The typography seems dated and the image of computer wires is very 
busy. Although, one may be able to guess that this conference deals with 
technology in some capacity I would be completely confused as to what 
this conference entails by this logo. The background image isn’t too bad. 
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Again, logo 2 was distracting and brought confusion to the subject of CIT. Though 

Jennifer did touch on Closure mentioning the background image and that it was a positive 

in a design that was an overall unsuccessful representation of CIT. Though Mike thought 

that logo 2 is a good representation of what happens sometimes with technology they did 

not think it was a good representation of CIT. His response was: 

Yeah, that's what many folks end up with - I recognize it well. While 
humorous, it may offend some, or be viewed as too negative (though a 
reality). I'd put a positive spin on things, and shy away from things that 
may seem offensive since the audience is very general. If this were a logo 
for a session at CIT, sure - it would work wonderfully, but the conference, 
overall - probably not. 

 
Again, the concept of the overall logo plays a major part in the success of the 

representation of CIT. Since technology has become so simple and major computers are 

now replaced with tablets and ipads the wires really are just out of date as well as giving 

the wrong message. Tera’s response to logo 2 was: 

The only time you see wires at CIT is when someone is charging their 
wireless device. For the audience in any given presentation last year, 
there were as many iPads, iPhones, and Android Tablets as there were 
laptops, if not more so. It also looked cluttered and low resolution.  

 

Tera was another one of the participants that believed that the logo was unsuccessful and 

not only did not represent CIT, but was just very cluttered and unappealing. They did not 

touch on any of the design principles except for the horror vacui, which like all the others 

gave the viewer a negative perception. It was the same reaction from Romeyn. His 

response was: 

  No.  It's a convoluted mess! 

 Having the chaos of the wires in this logo for the horror vacui did not help to sway a 

positive perception from the participants. Most of the participants only touched upon the 
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horror vacui principle, though closure was mentioned once in a positive way. Color and 

however, was not talked about, which shows that filling up all of the space took away 

from the other principles and automatically gave them a negative perception, because it 

attracted so much attention making the logo unsuccessful in representing the conference. 

 When it comes to logo 2 all of the participants had pretty much the same thought 

about it. Most all of them thought it to be confusing, unorganized and busy and not how 

they would want CIT to be portrayed to potential attendees. The horror vacui was not 

perceived well by the participants at all and some also believed that it was too much 

about technology and did not really encompass the education side of the conference, all 

of which made logo 2 the least successful representation of CIT out of the five. 

 

Response to Logo 3 

Logo 3 used the design principles Anthropomorphic Form, Closure, Color and 

Highlighting. The cloud was used as a representation of cloud computing. Since cloud 

computing is becoming such a major part of technology and is an aspect that is starting to 

be brought into the classroom using it, as a concept was important.  

 

Figure 9: Design of Logo 3 



	  21	  

 

 

Connie’s response to Logo 3 was: 

The concept of the logo, “cloud computing” and it being “techy” works 
well. The colors work well to represent the conference. The kerning on the 
lettering is too tight and needs to be spaced out better, but I liked how they 
were prominent and clear separate from the acronym. I like the 
symmetrical look of the logo. 
 

The color and the highlighting were touched on with Subject A’s response. Both of which 

received positive feedback. The font was also talked about and how it needed to be 

spaced out further, which is another thing to consider when it comes to the design of a 

logo. Vanessa’s response to logo 3 was: 

This is my favorite so far and the reason I liked it is because you are going 
with the cloud theme on this one and a lot of the presentations are going 
to be about using cloud computing with education. While it is not only 
about cloud computing I think it would work very well because what I can 
tell from the schedule of the talks at CIT they are going to be talking about 
how cloud computing can be integrated into education and can be used for 
teaching online. 

 
Vanessa talked more on the concept of the design and how that reflected the conference 

rather than about the specific design principles. None of the 4 principles that were used 

were talked about making the logo’s concept more important to her rather than the actual 

design of the logo. Ibrahim’s response to logo 3 was: 
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This has some interesting things going on seeing the cloud. If this concept 
was based on cloud technology and using cloud resources I can see this 
being a big hit, but then again there is nothing signifying that we are 
talking about electronic clouds and not actual clouds. Maybe the lines 
coming down are signifying lighting bolts and what CIT stands for, 
interesting, but not my favorite. 
 

Again, Ibrahim touched more on the concept of the logo rather than the design aspects of 

the logo. The only design part of the logo he touched on was the lines that were used to 

connect “Conference on Instruction and Technology” to the cloud and the acronym. 

Steven’s response to logo 3 also concentrated mostly on the concept and not so much the 

design aspects of the logo. 

I like the cloud I think that it is a cool concept, however I am not a fan of 
the font or the wired connectivity that it suggests. 
 

Not only did Steven focus on the concept, but he also commented on the font, which was 

also commented on by Connie. Throughout the responses of this logo the theme seemed 

to be that the participants were more interested with the concept behind the design rather 

than the design of the logo itself. Jennifer thought that this logo came off as dated, but 

wasn’t sure it if was because of the font that was used in the logo. This participant also 

did not really catch the concept of cloud computing, which again shows that concept is a 

big factor. Her response was: 

I also do not feel this logo is successful. I don’t really understand the 
clouds but I assume that perhaps you are trying to convey the idea of 
technology (The Cloud) being used in instruction. The design elements are 
not very catching to me. For some reason it seems dated, I’m not sure if it 
is because of the typography. 
 

Jennifer did not specifically comment on any of the design elements, but did say that 

none of them really caught her eye. So the combination of design elements that were not 
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eye catching enough and a concept that was not understood made this an unsuccessful 

logo for CIT. Whereas Mike thought it to be unsuccessful for other reasons: 

Too "cloudy" and "twitterish" in my humble opinion. I like the font choice, 
though. Go for something more original as a representation of CIT. 

 
Connecting this logo too much to the logo for the popular social media site Twitter 

helped to make this logo an unsuccessful representation for CIT. The font that was used 

was brought up again by Mike, and this time it was a positive response. Again, Tera did 

not comment on the third logo, which I took as it was not really successful, but was not 

unsuccessful and it didn’t need to be discussed. Romeyn on the other had though that the 

logo looked “retro.” His response was: 

Sort of--"Cloud" computing is a huge buzzword right now.  If the logo 
changed year-to-year, this might be a viable candidate.  But as a long-
term logo, it would quickly become "retro".  And that's not always good! 
 

 There were only a couple of participants that thought this was successful and liked the 

design as well as the concept. Most of the participants did not believe this to be a 

successful representation of CIT, but more for the concept and less for the design 

principles that were used. 

 When it comes to logo 3 there were mixed reviews. Some of the participants 

believed that it would be a good representation while others felt that it fell flat. Color was 

positively commented on by Connie, and she also commented on the concept, which was 

also positively commented on by a couple of the other participants. Though some 

believed that the design was not catchy and appeared to be dated or retro looking. The 

font received both positive and negative reactions. 
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Response to Logo 4 

This logo’s design uses Color and Highlighting as design principles. Keeping this design 

clean and simple and using only silhouettes, because of how different it would look from 

the other logos was important. This logo was designed to see how a clean, simple and 

modern design would be responded to.  

 

Figure 9: Design of Logo 4 

 

 

 

Connie’s response to Logo 4 was: 

I like the Silhouetted version of the mouse and the readability of the 
design. The font works well I like the bold chunky look of the font. I 
believe this would be a great representation of the CIT Conference. I love 
it. 
 

Again, she focused more on the font and simplicity of the design than on the two design 

aspects that were purposely used to sway their perception of the design. Though it was 

perceived as a successful representation of the conference, which is important. Vanessa’s 

response to the logo was: 

This one is great as well, the font in the blue area is hard on the eyes 
especially on the F’s and with the mouse it would almost be cool if the 

CIt
Conference on Instruction & technology
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mouse was a graduation hat to stand for education. The font on the blue 
part is too close together you could try to widen it out so the font isn’t so 
close together and would be easier to read. 

 
She talks a little bit about the font in the “blue area” which would be the part of the 

design that highlighting was used. The fact that it stood out to her means that it worked to 

draw the eye in and stood out as an important part of the design. Again, the font that was 

used was brought up. Though that is not one of the design principles it has been talked 

about a lot throughout all of the logos. Ibrahim’s response to logo 4 was: 

This is nice I like the mouse and the silhouettes. I cannot remember which 
art era this is representing I think it’s modern, or there is a particular 
style you are barrowing from that is a good design choice. I don’t know 
about the “I” in “CIT” being slanted, but overall I love the mouse and I 
love the simplicity of the colors. 
 

Color was brought up by Ibrahim showing that it did help his opinion of the design, he 

also brought up something that has not been talked about yet, but specific art era’s that 

may have had an influence on the design. He also again brought up the font of that was 

used and did not like it. Steven’s response to logo 4 was: 

I think that this logo sends the wrong message, makes it look like a tech 
company, the mouse just doesn’t fit. 
 

Steven did not touch on any of the design principles, rather the concept of the design. 

They did not believe that the mouse was a good representation of the conference and did 

not fit in with the overall feel of what the conference is about. Jennifer however, believed 

this to be a successful representation of CIT. Their response was: 

I think this logo is successful. I really like the elements of typography and 
how you have connected the mouse into the lettering. That is a creative 
use of space. I like the simplicity of colors and feel that this logo would 
stand out on different marketing/ presentation materials. Just like the first 
logo one would easily change the size of this logo to fit marketing. 
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Jennifer discussed the simplicity of color and how it worked well for the logos, but did 

not talk about the highlighting that was used. However, this participant also thought 

along the lines of how the logo would reproduce and believed that it would be easily 

reproduced in a variety of sizes. Mike also believed this to be a successful logo, though 

there were some design criticisms: 

I think I like this one the best, but can't figure out the mouse... why does it 
look kinda funky? Also, I'd ensure that the letters were all equal distance 
above the blue banner (C is the furthest away, T is the closest), and the 
white letters were centered top-to-bottom in the blue banner. One more 
(sorry, it's the artist in me): the mouse cord dips into the blue banner, but 
there should be blue above the cord, too. Visually, the "missing" blue 
throws it off a bit. Just my opinion, of course. It doesn't "speak" as much 
as the first one (on the tablet/iPad), so in terms of representing CIT, I 
think this falls just under the first one. 

 

Unlike some of the other participants Mike was not a fan of the silhouetted version of the 

mouse that was used in the design, though the highlighting part of the design was talked 

about a little bit, but more on how there is missing blue where the mouse cord dips down 

making it a bit distracting. There were more comments on little parts of the design rather 

than the actual design principles. Whereas, Tera made a point to comment on the 

simplicity of the colors that were used her response was: 

Of the five, the forth one (with the outline of the mouse) was the most 
visually appealing and appropriate for a logo. Logos usually have a 
minimum number of colors without too many (or any) gradients as those 
are harder and more expensive to reproduce for print (handouts, signage, 
shirts,etc). The last logo had only three colors and the lines were sharp 
and clear. It would look great on a large welcome banner or as small 
graphic on a staff t-shirt. 

 

Not only were the simplicity of the colors a big hit, but also the fact that there were 

minimal colors used and no gradients used in logo 4. The simplicity of this logo seemed 
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to be a big hit among the participants making it seem like the less elements used in a logo 

the better it would be received. Romeyn liked the simplicity, but overall was unimpressed 

with the logo. His response was: 

I like the simplicity...hate the font. And I'm not sure that the...the THING 
over the word "Technology" is supposed to be.  You're not supposed to 
have to THINK about a logo (are you?).  I've thought way too much about 
this one. 

 
The silhouetted mouse was not a hit for him either as he was unsure even to what it was. 

And there was also a negative response to the font that was used in the logo. The color 

was talked about a lot by the participants all of them liking the simplicity of only three 

colors being used.  Many of them also talked about the font that was used in the logo 

some of them having a positive reaction and some having a negative reaction, but the fact 

that it was a factor in their perception shows that the design elements are not the only 

things that have an influence on how a logo is perceived. 

 Logo 4 I believe was the most well received logo of the five. Everyone liked the 

simplicity of not only the lines, but also of the color. Using only 3 colors gave this logo a 

cleaner more modern look than the others. The font received mixed reviews some liked it 

others did not believe that it was the best choice. The logo was described as have great 

readability, being sharp and clear. The silhouette that was used was also commented on 

by a couple of the participants, some believing it was a great addition to the design, while 

others struggled a bit with it. Overall, this logo received many positive remarks especially 

when it came to the colors that were used. 
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Response to Logo 5 

Logo 5 uses three of the five design principles in its design. Closure, color and 

highlighting were used in this logo. It is a simple design meant to resemble the “@” 

symbol on a keyboard. Colors were used specifically because blue has a techy feel to it.  

 

Figure 10: Design of Logo 5 

 

 

Connie’s response to Logo 5 was: 

I associate it with the current logo for “Citibank”. I do not like the colors 
that are used, they are too washed out on the side of the c. Coloring is not 
prominent enough. It is not techy enough for the CIT conference. 
 

Connie talks a lot about the color in this logo and how it doesn’t work to successfully 

represent the CIT conference. Something that hasn’t happened yet was that the logo was 

associated with another logo, which also made the participant stray away from liking this 

design and believing that it is successful. Vanessa’s response to logo 5 was: 

I think that it encompasses the technology aspect as far as a general logo 
for CIT not focusing on a certain theme I think this one is the best. I like 
the grade of blue you used in the logo. It is simple and not overbearing, 
but is still visually engaging. The font is easily readable and the 
background does convey technology. 
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She touched on two of the three principles that were used in this design. She saw the 

background as part of the design rather than a separate design, which touched on the 

closure principle. Color was also talked about quite a bit, though it was not in agreement 

with Connie, instead Vanessa believed that the colors that were used were successful and 

did a good job of representing CIT. Another aspect of the design that was again brought 

up was the font that was used. Ibrahim’s response to Logo 5 was: 

I like this one as well, I guess the blue gives you an electronic feel to it. I 
think this one could be pretty positive. Maybe if instead of bubbles in the 
background if you had a circuit board pattern to symbolize the electronics 
it would better connect to the conference. 
 

He agreed with Vanessa that the color was helpful in making this logo techy and 

successful in representing the conference. Closure was also brought up again, but this 

time it was not believed to represent the conference, instead a suggestion of a circuit 

board in the background was made, which would make the background not only more 

cohesive with the design, but also more successful. Highlighting was again not 

mentioned. Steven’s response to this logo was: 

I like logo 5 not sure what is drawing me towards it, but I do like it. 
Colors are good and suggest technology. 
 

He also brought up color and believed that the color was successful in showing that the 

logo was for something that had to do with technology. Overall, the color of the logo was 

well perceived by the participants, except Connie. Closure was also talked about by some 

of the participants one saying that it was successful the other was saying that it could 

have been more successful. Jennifer also talked about closure and stated that it was a 

good idea and also talked about highlight having the letters bolded. Her response to logo 

5 was: 
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I think this logo is unsuccessful. I do like the typography and colors but I 
feel as though one would have a hard time understanding what this 
conference is about without it actually stating technology and instruction. 
I think the design element of the background being faded and the lettering 
to be bold is a good idea. 

 

Like Connie, Jennifer did not connect the circle to the “@” symbol, which is where the 

technology part of the logo comes from so not understanding what it is about makes 

sense if that connect is not made. Though Mike did see it as the “@” symbol and 

connected it to say “cit at,” which is not was being represented either. His response was: 

Nice, but "cit" appears to be wrapped within the "@" symbol 
(representing "at")... and so it reads cit at... but at what? See what I 
mean? That may not have been your intention at all, and it may not 
actually be the @ symbol (could simply be circled, as one might do with 
initials), but it just kinda looks that way. Visually striking, but perhaps not 
the best capture of a CIT theme. 

 
He was the only one who really connected to the “@” symbol so much that they took the 

logo to mean “cit at,” which makes the concept not work for CIT and what it stands for. 

Tera did not comment on log 5 either. She mainly stuck to the one she believed best 

represented the conference and the logo that was the worst representation of the 

conference. Though Romeyn’s reaction to the logo was simply put by saying: 

  Yes. Simple, understated, informative, but not distracting. 

So with that be said it had mixed reviews amongst all of the participants, most of the 

negative perceptions were based on concept. A couple of the design principles that were 

used were mentioned like highlighting, closure and color and they were all given mostly 

positive feedback.  

 Color was mentioned quite a bit when participants discussed their feelings on logo 

5. All of the comments on color were positive accept one. Closure was also mentioned a 
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couple of times by the participants, most of whom liked that there was a background 

image that meshed well and became one with the overall design. Though one participant 

suggested using a circuit board instead of the background that was chosen to emphasize 

the technology aspect of CIT. Font was also discussed in a favorable manner. 

 

Other Factors Having An Effect on Perception 

There were a lot of responses that touched on the aspect of the logo that were being 

aimed at, there were some aspects that were not expected to be talked about that had an 

effect on how the participants perceived all of the logos. 

 

Font was the first one that seemed to have a major impact on the successfulness of the 

logos that were designed. Whether they didn’t like some of the fonts that were used, or 

they liked the fonts, but were not fond of how close the font was together that made it a 

little difficult to read it had an impact. All the fonts that were used were picked 

strategically so that they looked techy and like they were conveying an event that 

involved technology.  

 

Another aspect of the design that was talked about was concept. Many times the 

participant like the concept of the design, but did not think that the design successfully 

represented the concept. Others may not have liked some of the concepts behind the 

designs believing that there was too much of a focus on the technology aspect of the 

conference and not enough focus on the educational aspect of the conference. Many of 
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the participants wanted to see a little bit of the education incorporated into the technology 

focused designs.  

 

Conclusion: 

In conclusion, it seems that though the design principles did have an effect on how the 

participants perceived the designs, though it may not have been in a positive way. Many 

of the principles were brought up during the interviews and when some were talked about 

they were discussed in a negative way.  

 

After the interviews it seems to be clear that there are a lot of factors that come into play 

when it comes to how a person will perceive a logo. Specifically the people in general 

have different tastes. There were many logos where one of the participants may have 

loved it and other participants may have thought it was not as good of a representation as 

others. There is also the concept behind logos that is important to take into consideration. 

The fact that these logos focused mostly on the technology aspects of the conference and 

not the education aspect of the conference goes back to the concept. Many of the 

participants wanted to see the education influence more in the logos. Others may have 

liked the concept, but thought that the design wasn’t quite there. Font was another major 

influence on the participants. Not only what the font looked like, but also the kerning of 

the font was also important to how the logo was viewed by the participants. 

 

 When it came to the participants talking about the specific design principles in 

each of the logos some were discussed and some were not as prominent and did not catch 
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the eyes of the viewer. Logo 1 the two principles that were used (Color and Highlighting) 

were both brought up once by the participants. When they were discussed they were 

discussed positively, but only being discussed once a piece leads me to believe they did 

not help to sway the participants one way or another. Other aspects of the design that 

were brought up was the font, which seemed to have mixed reviews throughout the 

participants, though it was brought up more than once showing that it was a more 

prominent aspect of the design than the two principles that were purposely used. 

 

 Logo 2 was the least liked logo of them all. The horror vacui was so prominent 

that I believe it took away from the other aspects of the design. Closure was brought up 

once, but it was an after thought and was the only positive light brought to this logo. 

Every participant discussed how the horror vacui (or at least what I  used in the logo to 

portray that principle) disliked it and thought that it would give a negative perception to 

the conference.  

 

 The third logo did not have too many of the principles that were used discussed. 

Three of the four that were used were discussed which were anthropomorphic form, 

color, and highlighting. The symmetry of the logo was discussed in a positive light, 

which reflected on the anthropomorphic form once. The color was also discussed in a 

positive light by one of the participants. Though I think when some of the participants 

discussed how the logo seemed dated or retro it had something to do with the colors that 

were chosen giving the colors used negative feedback. One participant also talked about 

the highlighting and how they liked that the meaning of CIT was by itself and stood out.  
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 The forth logo the color was brought up four times all in positive lights. The fact 

that there were only two of the principles used in this logo I think helped because it gave 

it a much more simple and clean look. Everyone that discussed the color thought that the 

simplicity of the colors that were used really made the logo appealing. Highlighting was 

brought up once though not directly. It showed that the blue helped the meaning to stand 

out, but that the font that was in the blue area was unappealing to their eye.  

 

 The final logo all of the design principles that were used were discussed at least 

once. The closure was mention three times of the eight interviews all of which thought it 

was a great addition to the logo, with one having a different suggestion for the 

background image that was chosen. Color was mentioned in five of the eight interviews 

all having a positive perception of the colors used with the exception of one. Highlighting 

was brought up once and it was brought up about the boldness of the font that was used, 

which was done purposely as I had used color for the highlighting aspect of the other 

logos.  

 

 After the interviews were completed I counted how many times the design 

principles were brought up in all of my interviews, which was 27. I then wanted to see 

how many times they had the chance to be brought up which was 112 making the design 

principles not even brought up half of the time.  

 

 Design can influence the way a product is perceived by not using too many 

principles in the overall design of a logo, keeping everything simple seemed to get the 
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most approval from the participants of the study. Logos that had more than two design 

principles used seemed to have a better response from the interviewees. As far as 

perception of a logo there are other factors of the design that have an effect on the 

outcome, which are the typography and the concept as many of the interviews brought 

both up numerous times. When it came to decide how much the logo told the viewer 

about CIT I believe that the logo can tell a viewer a lot. Each logo that was designed the 

participants discussed the successfulness of the logo and why they do not think it would 

work. The most obvious of the five logos was logo 2. Each person said that logo 2 would 

have been unsuccessful, because the viewer would have viewed CIT as messy, 

unorganized and confusing because that is how they perceived the logo. Making sure that 

if you want a brand, company or in this case an event to come off a certain way it needs 

to have that incorporated into the logo as the logo may very well be the first impression. 
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Appendix A: Interview Transcripts 

Interview Transcript Subject A 

Logo 1 Subject A: 
Too boxy and I do not like that the letter C and the letter T in CIT overlap into the outside 
boarder I think that it is a little distracting to the important parts of the logo. 
 
 
Logo 2 Subject A: 
The image I the background (the cords) are too distracting and confusing and are not 
cohesive with the design. We wouldn’t want the conference associated with confusion 
and messiness. 
 
Logo 3 Subject A: 
The concept of the logo, “cloud computing” and it being “techy” works well. The colors 
work well to represent the conference. The kerning on the lettering is too tight and needs 
to be spaced out better, but I liked how they were prominent and clear separate from the 
acronym. I like the symmetrical look of the logo. 
 
Logo 4 Subject A: 
I like the Silhouetted version of the mouse and the readability of the design. The font 
works well I like the bold chunky look of the font. I believe this would be a great 
representation of the CIT Conference. I love it. 
 
Logo 5 Subject A: 
I associate it with the current logo for “Citibank”. I do not like the colors that are used, 
they are too washed out on the side of the c. Coloring is not prominent enough. It is not 
techy enough for the CIT conference. 
 
 
 
Interview Transcript Subject B 

Subject B: 
The Cit is the Conference on Instruction and Technology. It is held every year at a SUNY 
School and basically the vendors and presentors and educators and staff come together to 
discuss on using technology in higher education settings. And as far as my work with it 
goes I have been doing a Learning commons website so eventually it is going to be a 
social media type site for CIT where people that are involved in it can go on and write 
their own blog posts and interact on forums. And I am also doing the facebook and 
twitter for it. Using the Commons website to share the information that is being presented 
with people that are not able to be there. 
 
Logo 1 Subject B: 
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I do like it the first thing that comes to mind it sort of looks like something that would be 
on a mobile application the black surrounding box behind it the c overlaps it and 
everything should be contained in the box. I think it works very well for CIT there are 
just a couple of things it looks more mobile based  
 
Logo 2 Subject B: 
I like it I think it is an interesting concept. I think that this would work for something that 
isn’t education based like a computer science based or electronics heavy, because it is 
hard to tie the education aspect into this one. 
 
Logo 3 Subject B: 
This is my favorite so far and the reason I liked it because you are going to with the cloud 
theme on this one and a lot of the presentations are going to be about using cloud 
computing with education while it is not only about  cloud computing I think it would 
work very well because what I can tell from the schedule of the talks at CIT they are 
going to be talking about how cloud computing can be integrated into education and can 
be used for teaching online. 
 
Logo 4 Subject B: 
This one is great as well, the font in the blue area is hard on the eyes especially on the F’s 
and with the mouse it would almost be cool if the mouse was a graduation hat to stand for 
education. The font on the blue part is too close together you could try to widen it out so 
the font isn’t so close together and would be easier to read. 
 
 
Logo 5 Subject B: 
Once again great job, I think it encompasses the technology aspect as it as far as a general 
logo for CIT not focusing on a certain theme I think this one is the best. I like the grade 
of blue you used in the logo. It is simple and not overbearing, but is still visually 
engaging. The font is easily readable and the background does convey technology. 
 

 
Interview Transcript Subject C 

Logo 1 Subject C: 
I assume the Ipad is part of the logo, well I guess having a propriety product like the ipad 
presents a few issues one being that Microsoft just became a sponsor of the conference. 
Right idea, but we shouldn’t be focusing on one technology over another. I like the idea 
and the concept you have. 
 
Logo 2 Subject C: 
I don’t really like this one I think that the wires give the wrong impression of how to use 
technology. The jumbled wires signify confusion and the improper use of technology and 
the conference is about the proper use of technology in the classroom. So I would say this 
is definitely does not represent the conference well. 
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Logo 3 Subject C: 
This has some interesting things going on seeing the cloud. If this concept was based on 
cloud technology and using cloud resources I can see this being a big hit, but then again 
there is nothing signifying that we are talking about electronic clouds and not actual 
clouds. Maybe the lines coming down are signifying lighting bolts and what CIT stands 
for, interesting but not may favorite. 
  
Logo 4 Subject C: 
This is nice I like the mouse and the silhouettes I cannot remember which art era this is 
representing I think it’s modern  or there is a particular style you are barrowing from that 
is a good design choice. I don’t know about the I being slated, but overall I love the 
mouse and I love the simplicity of the colors. 
 
Logo 5 Subject C: 
I like this one as well, I guess the blue gives you an electronic feel to it I think this one 
could be pretty positive. Maybe if instead of bubbles in the background if you had a 
circuit board patter to symbolize the electronics it would better connect to the conference. 
I really do like this one as well.  
 

Interview Transcript Subject D 

Logo	  1	  Subject	  D:	  	  
I	  like	  logo	  1,	  not	  sure	  why,	  but	  I	  do	  like	  it.	  	  
	  
Logo	  2	  Subject	  D:	  	  
The	  wires	  send	  the	  wrong	  message	  that	  CIT	  is	  confusing	  or	  unorganized.	  Would	  not	  
be	  a	  good	  fit	  for	  CIT.	  
	  
Logo	  3	  Subject	  D:	  
I	  like	  the	  cloud	  I	  think	  that	  it	  is	  a	  cool	  concept,	  however	  I	  am	  not	  a	  fan	  of	  the	  font	  or	  
the	  wired	  connectivity	  that	  it	  suggests.	  
	  
Logo	  4	  Subject	  D:	  
	  Also,	  I	  think	  that	  this	  logo	  sends	  the	  wrong	  message,	  makes	  it	  look	  like	  a	  tech	  
company,	  mouse	  just	  doesn’t	  fit.	  
	  
Logo	  5	  Subject	  D:	  
I	  like	  logo	  5	  not	  sure	  what	  is	  drawing	  me	  towards	  it,	  but	  I	  do	  like	  it.	  Colors	  are	  good	  
and	  suggest	  technology.	  
	  
There	  is	  not	  much	  on	  “instruction”	  and	  a	  log	  on	  “technology”	  in	  all	  of	  them.	  Not	  sure	  
how	  I’d	  suggest	  you	  represent	  instructions,	  but	  I	  think	  it	  is	  something	  that	  also	  
needs	  to	  be	  represented	  in	  the	  logo.	  
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Interview Transcript Subject E 

Subject E: 
 
Logo 1 Subject E:  
I think this logo is a successful representation of the CIT conference. Overall, I like this 
logo the best. I like the design elements such as color, typography, and emphasis on the 
CIT name. Just by glancing at the logo I can tell the conference deals with some sort of 
technology since the Ipad is used as a background. I like the ombre coloring from dark to 
light – left to right just as a user’s eyes would view the logo. It is easy to read and would 
be easily read in smaller format to put on presentation materials, etc.  
 
Logo 2 Subject E:  
I feel this logo is an unsuccessful attempt at representing the conference. The typography 
seems dated and the image of computer wires is very busy. Although, one may be able to 
guess that this conference deals with technology in some capacity I would be completely 
confused as to what this conference entails by this logo. The background image isn’t too 
bad.  
 
Logo 3 Subject E:  
I also do not feel this logo is successful. I don’t really understand the clouds but I assume 
that perhaps you are trying to convey the idea of technology (The Cloud) being used in 
instruction. The design elements are not very catching to me. For some reason it seems 
dated, I’m not sure if it is because of the typography.  
 
Logo 4 Subject E:  
I think this logo is successful. I really like the elements of typography and how you have 
connected the mouse into the lettering. That is a creative use of space. I like the 
simplicity of colors and feel that this logo would stand out on different marketing/ 
presentation materials. Just like the first logo one would easily change the size of this 
logo to fit marketing.  

 

Logo 5 Subject E:  
I think this logo is unsuccessful. I do like the typography and colors but I feel as though 
one would have a hard time understanding what this conference is about without it 
actually stating technology and instruction. I think the design element of the background 
being faded and the lettering to be bold is a good idea.  
 

 

Interview Transcript Subject F 

Subject F: 
 
Logo 1 Subject F:  
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Not bad, and the use of the smart media/tablet is good, but personally, I'd reduce the font 
size of CIT and center it over the tablet's screen, thereby leaving a visual, light-colored 
border around the CIT lettering. I just find the dark gray of the "C" on the black borer too 
close to discern, especially from a distance. Same for the "T" on the opposite side. Good 
representation of CIT. 
 
Logo 2 Subject F:  
Yeah, that's what many folks end up with - I recognize it well. While humorous, it may 
offend some, or be viewed as too negative (though a reality). I'd put a positive spin on 
things, and shy away from things that may seem offensive since the audience is very 
general. If this were a logo for a session at CIT, sure - it would work wonderfully, but the 
conference, overall - probably not. 
 
Logo 3 Subject F:  
Too "cloudy" and "twitterish" in my humble opinion. I like the font choice, though. Go 
for something more original as a representation of CIT. 
 
Logo 4 Subject F:  
I think I like this one the best, but can't figure out the mouse... why does it look kinda 
funky? Also, I'd ensure that the letters were all equal distance above the blue banner (C is 
the furthest away, T is the closest), and the the white letters were centered top-to-bottom 
in the blue banner. One more (sorry, it's the artist in me): the mouse cord dips into the 
blue banner, but there should be blue above the cord, too. Visually, the "missing" blue 
throws it off a bit. Just my opinion, of course. It doesn't "speak" as much as the first one 
(on the tablet/iPad), so in terms of representing CIT, I think this falls just under the first 
one. 
 
Logo 5 Subject F:  
Nice, but "cit" appears to be wrapped within the "@" symbol (representing "at")... and so 
it reads cit at... but at what? See what I mean? That may not have been your intention at 
all, and it may not actually be the @ symbol (could simply be circled, as one might do 
with initials), but it just kinda looks that way. Visually striking, but perhaps not the best 
capture of a CIT theme. 
 

Interview Transcript Subject G 

Subject G: 
 
Logo 2 Subject G: 
The second logo, with all the wires, was the least appropriate. The only time you see 
wires at CIT is when someone is charging their wireless device. For the audience in any 
given presentation last year, there were as many iPads, iPhones, and Android Tablets as 
there were laptops, if not more so. It also looked cluttered and low resolution.  
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Logo 4 Subject G:  
Of the five, the forth one (with the outline of the mouse) was the most visually appealing 
and appropriate for a logo. Logos usually have a minimum number of colors without too 
many (or any) gradients as those are harder and more expensive to reproduce for print 
(handouts, signage, shirts,etc). The last logo had only three colors and the lines were 
sharp and clear. It would look great on a large welcome banner or as small graphic on a 
staff t-shirt. 
 

Interview Transcript Subject H 

Subject H: 
 
Logo 1 Subject H:  
Yes. Clean, simple, easy to read.   
 
Logo 2 Subject H:  
No.  It's a convoluted mess!! 
 
Logo 3 Subject H:  
Sort of--"Cloud" computing is a huge buzzword right now.  If the log0 changed year-to-
year, this might be a viable candidate.  But as a long-term logo, it would quickly become 
"retro".  And that's not always good! 
 
Logo 4 Subject H: 
I like the simplicity...hate the font. And I'm not sure that the...the THING over the word 
"Technology" is supposed to be.  You're not supposed to have to THINK about a logo 
(are you?).  I've thought way too much about this one. 
 
Logo 5 Subject H:  
Yes. Simple, understated, informative, but not distracting. 
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